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Advert isement  is  shor t ly  ca l led “Ad” .  Mak ing of  an Ad is  a
great  ar t  which requi res  h igh leve l  o f  c reat iv i ty  and
innovat ion .  Adver t is ing is  a  power fu l  too l  to  promote and
market  a  product  or  an event  to  the publ ic .  Adver t isement  can
be made in  the form of  i l lust rat ion as  in  newspapers ,  audio  as
in  radio  and v ideos as  we see i t  in  te lev is ion and soc ia l  media .
The v isual  adver t isement  has seen a s teady growth in  the
dig i ta l  era .  

Ad f i lm making is  done to  in form and promote products ,  make
people  be l ieve that  the  part icu lar  product  i s  the  best ,  c reate  a
need for  the  product ,  exh ib i t  the  product ’s  qual i t ies ,  establ ish
the brand ,  at t ract  customers  and reta in  them.  We come across
too many products ,  brands and advert isements  whi le  watch ing
te lev is ion and soc ia l  media .  Whi le  we usual ly  don ’ t  pre fer
watching advert isements ,  we might  have taken a minute  or  so
to  watch a  part icu lar  adver t isement .  Have you ever  thought
why that  i s  so? I t  i s  because that  part icu lar  adver t isement
might  have got  a  un ique concept  or  v isuals  or  music  that
at t racted you to  watch .  

2

T H E  A R T  O F  A D  F I L M  M A K I N G  –  H O W
P A S S I O N A T E  P E O P L E  D O  I T ?



The success  o f  the  ad f i lm making l ies  in  creat ing un ique ,
creat ive  and innovat ive  advert isement  that  would  put  the
message f rom the Ad to  the minds of  people  wi th in  that  shor t
per iod of  t ime ,  say about  10  to  20  seconds .  S ince the durat ion
of  ad f i lms are  usual ly  very  shor t ,  i t  i s  important  to  make i t
d is t inct  and at t ract ive .  Br ight  car toons or  graphics  wi th
v ibrant  v isuals  wi l l  probably  at t ract  k ids  to  watch i t .  When
k ids  watch i t ,  they wi l l  fo rce  the i r  parents  to  buy that  product .
Adver t isement  wi th  popular  ce lebr i t ies  wi l l  make the i r  fan
base to  watch i t  for  the i r  s tar  and a lso  buy i t .  Ad f i lms wi th
at t ract ive  v isuals ,  v ibrant  and popular  music ,  humorous genre ,
at t ract ive  s logans and phrases ,  good soc ia l  messages ,
captur ing human emot ions ,  e tc .  are  most  l i ked and watched
by the audience .  The casts ,  costumes ,  locat ions ,  d isp lay
colour  o f  word ings ,  e tc .  a lso  p lay  an important  ro le  in  ad f i lm
making .
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The ro le  o f  ad f i lm makers  is  to  incorporate  the creat ive
content  in  the  r ight  way and to  de l iver  the  c l ient ’ s  needs .
Students  pursu ing courses  in  Advert is ing and Market ing ,
Advert is ing Management ,  V isual  Communicat ion ,  Media
Technology ,  F i lm Technology ,  Journal ism,  Photography and
Videography courses  are  tak ing up ad-f i lm making as  the i r
profess ions .  Bes ides  these regular  courses ,  many on l ine
cer t i f icat ion courses  and t ra in ings are  a lso  be ing conducted .

Ad- F i lm making is  an ever  advancing and deve loping sector .
Creat iv i ty  i s  the  core .Women are  a lso  act ive ly  part ic ipat ing
and contr ibut ing in  th is  sector .  Youngsters  have been doing a
great  job of  br ing ing in  innovat ion in  ad f i lm making .  The
success  and st rength of  ad-f i lm making l ies  in  making
creat ive  and cr isp  advert isements ,  espec ia l ly  for  the  te lev is ion
broadcast ing ,  as  i t  i s  the  one which can reach a b igger  mass
of  people  at  the  same point  o f  t ime.  
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